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SOCIAL MEDIA SERVICES

BAHRAIN THIS MONTH WEB    www.bahrainthismonth.com

Bahrain This Month has now introduced an integrated social media 
support facility for advertisers participating with us commercially in 3+ 
issues over a 12-month contract period.

As privileged clients of Red House Marketing, we extend our support by 
promoting your brand on BTM: Facebook, Instagram and Twitter pages. 
BTM social media fan base is highly engaging and we believe this is the 
best way to complement our existing print reach to a more active online 
audience, thereby creating more awareness and generating brand visibility.

Parallel to the print advertisements, food reviews, advertorials and 
columns in our magazine, we would like to offer you the following online 
services through our BTM social media:

Social Media Services

1. Brand Awareness: 
• For each advert insertion in BTM we provide clients with a post on one 
of our BTM social media channels i.e. Facebook, Instagram or Twitter for 
free of charge.
• This can be promotional content or an advert in the form of visuals/ info 
and graphics. 

N.B. Promotional posts/adverts to be provided by you in digital format.

2. Social Media: Editorial coverage always remains at the exclusive 
discretion of Red House Marketing; policy towards advertisers is such that 

whenever possible, exposure will be provided on our social media 
channels giving brands relevant coverage.

3. Custom Campaign/ Contests: We can create exclusive social media 
packages for brands to give them access to our social media followers. If 
the brand can provide us with giveaways such as coupons, vouchers, free 
items etc. we will run a customised competition for them on our social 
media pages. 

N.B. In the case that we use contra vouchers for contests any exposure 
provided to clients will always remain at the exclusive discretion of RHM.

4. Events: If brands provide us with photos/videos of events happening at 
their establishment we can post them on BTM social media pages. 

• Posting of visuals and choice of social media channel remains at the 
exclusive discretion of RHM. 
• The logistics for all the above services will be discussed with you prior to 
the execution of a plan.
• We can design, curate and create content for sharing and engagement 
purpose at an additional cost.

We believe print and online promotion go hand-in-hand and together will 
certainly enhance your brand image. Do let us know your interest in social 
media promotion of your brand on our media pages.

With an objective to provide advertisers the best marketing tool and give our 
online fans a smooth and seamless user experience, we have launched an 
interactive web application for Bahrain This Month. Our state-of-the-art digital 
platform offers advertisers an innovative way to express their brand’s story and 
journey as a user-friendly interactive experience on smartphones, tablet PCs, and 
desktops. 

The web is a rapidly evolving space and it is extremely important for marketers 
to keep up to date with new technologies and trends to effectively communicate 
with customers. BTM web can help advertisers achieve this goal. BTM digital 
platform will help brands link their message directly to customers/prospective 
customers, with the simple objective of creating a stronger and more valuable 
engagement for advertisers. 

Silent Features of BTM Digital Platform:
• It is an effective content marketing tool. 
• Responsive User Experience: Optimise readers’ experience to make users active 
members of BTM online fan base.
• Give users an interactive experience and get their feedback via social media.
• Social media linking.
• Optimal integration for visuals and info graphics for a unique digital experience.
• Google Maps integration.

ONLINE EXPOSURE FOR BTM AS OF 31 DECEMBER 2016

Over 49,000 followers 3,002 followers4,642 unique followersOver 40,000 views



Published by:

To book your advertisement, contact a sales representative at:
Tel: (+973) 17 813-777  Fax: (+973) 17 813-700  e-mail: sales@redhousemarketing.com

mailing address: P.O. Box 20461, Manama, Bahrain.

 Publication Date  1st of month 

 Booking Deadline  20th of month prior to publication

 Copy Deadline  18th of month prior to publication

 Artwork Deadline  22nd of month prior to publication

Publication Data

*  Ensure that 6mm on either side of the spine does not contain any text as it will be lost in binding;
** Eighth page advertisements are only available in the listings section of the magazine.

Trim Size: 278mm x 216mm, Bleed: Add 5mm on all sides
Other Special Position Request:  Add 10% to cost of full page;
Additional Colour: Quoted on request.

Recommended Retail Price - BD 2/-

Advertising Agency Commission: 15% on rate card price;
Prepayment Discount: 5% on net price;
Series Discount, 3 – 6 consecutive inserts: 5% on rate card price, available on bookings placed 
within a single calendar year; and
Series Discount, 7 – 12 consecutive inserts: 10% on rate card price, available on bookings placed 
within a single calendar year.

Agency Commissions and Discounts

Submission of artworks. All artworks must be in 
digital format, either on a CD ROM, via email or 
by FTP. Additionally, a proof copy of the artwork 
either as a PDF or a hard copy, in full colour, 
should be delivered to the Red House Marketing 
office in Bahrain.

Cancellations. Any cancellations must be 
received in writing no later than 30 days prior to 
the publication date, in order to be effective.

Credit Terms. Thirty days from date of invoice.

Other Technical Data

Acceptable software formats. InDesign CS, 
QuarkXpress, Freehand, Illustrator, Photoshop, 
Press Quality PDF, TIFF and EPS, with all fonts 
supplied or converted to outlines;

Screen. 150 lines per inch;

High resolution images. All images must be 
supplied in 300 dpi, CMYK, accompanied by a 
hard copy in colour.

Where Red House Marketing is required to      
produce an artwork on behalf of an advertiser, the 
following charges will apply:

Full Page  BD 150
Half Page  BD 110
Quarter Page BD 80
Eighth Page BD 60

Red House Marketing (RHM) was founded in 1991 
and is based in Bahrain.

As well as Bahrain This Month, RHM also 
publishes Woman This Month (monthly magazine), 
the annual Bahrain Hotel & Restaurant Guide, The 
Bahrain Health, Medical & Wellbeing Guide, The 
Bahrain Education & Personal Development Guide, 
The Bahrain Desert Times (fortnightly Newspaper) 
and MWR (quarterly).

The activities of the company, however, are not 
restricted to publishing. RHM also offers clients a 
range of services including advertising, public 
relations, market research, direct marketing and 
event management.

Our clients include blue-chip local, regional and 
international organisations. Our management team 
is highly experienced in the publishing and media 
business, both within the Middle East and 
internationally.

Terms and Conditions

Other Technical Data

Artwork Charges

About Red House Marketing

3+1 Consumer Report Package: Designed for those clients handling multiple brands and/or  
products, the 3+1 package — only available for advertisements placed inside Consumer Reports  
— entails payment for three advertisements and receiving one advertisement free-of-charge. The 
package also includes three pages of guaranteed editorial support. However, the editorial coverage 
must relate to the products or services included within the advertisements placed. Cost BD2,925.

Cost of advertorial will be added as full page/dps rate less 20% net.

Consumer Report Advertising

Advertisement  Print Area (H x W) Trim Size (H x W) Cost (BD)

Cover - Gate Fold  262 x 402 278 x 427 3,550

Double Page Spread* 262 x 416 278 x 432 1,925

Back Cover  262 x 191 278 x 216 2,035

Inside Cover, Front or Back 262 x 191 278 x 216 1,405

Opposite Inside Front Cover 262 x 191 278 x 216 1,320

DPS*, pages 2-3  262 x 416 278 x 432 2,220

Left Hand Page, pages 4-8 262 x 191 278 x 216 1,155

DPS*, pages 10-11 262 x 416 278 x 432 2,120

Right Hand Page, pages 13-29 262 x 191 278 x 216 1,100

Full Page, other pages 262 x 191 278 x 216 1,075

Half Page - Horizontal 125 x 191  580

Half Page - Vertical 253 x 94  580

Quarter Page  125 x 94  360

Eighth Page** - Horizontal 61 x 94  250

Eighth Page** - Vertical 125 x 45.5  250

Full Colour Rate in Bahrain Dinars

ADVERTISEMENT RATES & MECHANICAL DATA

bahrain
this month



INFORMATIVE! BAHRAIN THIS MONTH INFORMS 

ITS READERS ABOUT THE LATEST HAPPENINGS 

AND EVENTS TAKING PLACE AROUND TOWN, 

IMPACTING ON BOTH BUSINESS AND PERSONAL 

LIVES. WE ENSURE THAT BAHRAIN’S GREAT WAY 

OF LIFE IS CELEBRATED BY OUR AUDIENCE.

The Happenings section is filled with information 

about events and activities all around the Kingdom. 

Events are previewed and a detailed calendar is 

integrated into the editorial pages. There are 

specific pages for After Dark events including 

parties, live music and a detailed events calendar.

There are profiles with movers and shakers in the 

Personality and Diplomatic Talk pages, and 

interviews with the Kingdom’s influencers and 

social activists in the Spotlight section. Inside 

Business, there’s a round up of important local 

news and more people-based interviews with 

entrepreneurs and business leaders.

Our Lifestyle section features all those things 

which make life more enjoyable, whether through 

the Destination Report columns or the sections on 

Motoring, Downtime and What’s New, including the 

latest Fashion.

Life would not be complete without our Dining Out 

section, and here we do not disappoint. New 

restaurants, chefs and theme nights are all covered 

and summarised in our F&B happenings pages 

which also include reviews on the best places to 

eat in town.

music

Empire of the Sun – Two Vines
By the time many bands get to their third 
album, they decide it’s time to change the 

formula that got them that far, unwisely 
adding or subtracting elements that typically 

lead to failure. Empire of the Sun don’t do 
anything like that here, and members Luke 
Steele and Nick Littlemore seem content to 

ride their shiny, helium-filled pop balloon 
until it floats straight into the sun, exploding 
in ribbons of sparkling melodies, gleaming 

synths, percolating beats and man-machine 
vocals. The duo concoct music that sounds 
like a giant hug, sweet and smooth with a 

powerfully beating heart. Some will lap it up, 
whilst others will take it in very small, bite-

sized doses.

Kenny Chesney – Cosmic 
Hallelujah

Kenny Chesney’s 17th studio album is 
packed with rhythmically savvy country 

songs. More than that, Chesney chooses 
to load this album up with songs about the 
modern condition: Noise explicitly tackles 

the digital overload of the 21st century, 
while Trip Around the Sun opens up the 

album with a nod to climate change, and 
Rich and Miserable is an admission that 

materialism is a dead end. Cosmic 
Hallelujah veers towards happy but the 

subtext can be sad; Chesney recognises 
the world is changing, so he does his best 
to hang on to the things that matter to him, 

while allowing himself to embrace 
oversaturated modernity.

Testament – Brotherhood of the 
Snake 

The American thrash pioneers’ latest album 
offers an excellent sonic portrait of Testament 

doing what they do best – aggressive, riff-
heavy, in-your-face metal. There is a fun 

concept at work here, but this is more a track-
by-track listening experience that adds up to a 

massive whole. If there is anything really 
different about the jams on offer, it’s the 
onslaught of killer guitar breaks by Eric 

Peterson and Alex Skolnick. There are solos 
everywhere, but they are woven so tightly into 
the fabric of the riff and breakdown structure, 

they are inseparable.

What’s the story? 
The Stage is the seventh studio album by 
the American heavy metal titans. 
Although there were rumours that the 
band had returned to the studio, the 
album was dropped in as a complete 
surprise during a Facebook live stream as 
the group performed an impromptu 
concert on the roof of the Capitol Records 
building. The album is the first to feature 
Brooks Wackerman on drums after the 
departure of Arin Ilejay in 2015, and is the 
band’s longest studio album at 73 minutes 
and 40 seconds.

Worth a listen? 
In short, this is the best Avenged Sevenfold 
album in a decade. Their three previous 
efforts, since 2005’s groundbreaking City of 
Evil, were fraught with numerous problems, 
such as a move to a more commercial and 

ill-received sound, stripping down 
complexity in favour of evoking classic rock 
bands of old, and too much studio 
overdubbing and production.

Here, the band goes back to what it does 
best as elements of thrash metal 
permeate through the more elegant 
sections. Some songs use fast drum 
patterns, blast beats and rapid riff 
structure, with singer M. Shadows 
reverting to his guttural screaming, not 
heard since the band’s infancy. 

Lyrically, this is the group’s strongest yet, 
and as a concept album it is epic in both its 
ambition and its length. It deals with the 
theme of artificial intelligence and the 
future of mankind, as seen on the record’s 
masterpiece Exist, which features 
astrophysicist Neil de Grasse Tyson making 
a spoken word appearance at the end, 
which he wrote specifically for the album.

Shorts

Verdict: A heavy, complex and 

progressive return.

Avenged Sevenfold – The Stage
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When a regular-sized station wagon just isn’t 
up to the task, the JAC Refine Minibus could 
be the answer you’ve been looking for.

With seating for 12, it can be used for a variety 
of business and leisure roles – such as a hotel 
shuttle for tourists or for taking businessmen to 
a big event.

The vehicle is attractively styled and boasts 
LED headlights as well as fog lamps, which are 
neatly blended into the lower section of the 
front bumper. 

Besides its fashionable design, reliability 
and economy are part of the Refine’s DNA, its 
makers say. The minibus offers plenty of 
space for both driver and passengers and its 
clever design allows the seats to be tipped 
up, slid or reclined. Whatever the 
circumstances, there’s certain to be a 
combination to suit your requirements. 

Behind the cargo compartment is a pleasant 
surprise, more storage space in the form of a 
large box – more than 2.37 metres long, 1.65 
metres wide and 1.15 metres high. 

Safety is a key element in every JAC vehicle 
and, as such, the Refine boasts driver and front 
seat passenger airbags. In a serious accident, 
they instantly inflate to help protect occupants 
from injury while the high strength armour plate 
absorbs the impact during a collision. 

motoring

The Refine comes with an ABS+EBD system 
to ensure that you can stop safely and suddenly 
should the need arise. The 16-inch brake discs 
provide a high level of stopping performance; 
particularly useful when the vehicle is fully 
loaded with passengers and cargo.

Besides being a practical, hard-working 
load-carrier, those seated up-front will 
appreciate the high degree of comfort and 
convenience that feature in a beautifully 
appointed cabin. The rear seats can be 

repositioned to suit your needs so passengers 
can have more space if required.

As an added bonus, the Refine is available in 
a number of colours, to reflect your style. 
 

 Call 17 270-270 or visit the JAC showroom at 
Segaya Plaza, Zinj.

The vehicle is available to lease 
monthly for just BD120. 

Practicality and Style
JAC
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What’s New
Edited by Apple Sharma

Epitome of Elegance 
A new kind of sparkle is in fashion. 

Shine like a star with Majorica pearls. 
Jazz up any outfit with this exquisite 
necklace and capture the magic of a 

special and unique moment.
Available at A La Mode outlets.

Art and Music  
LG Electronics presents its new special edition 

Portable Speaker art series by JonOne in 
Bahrain. Featuring the popular artist’s bright 

artwork, this latest wireless audio product 
sounds and looks great. The three designs were 

inspired by art, culture and city life.
Available at major retailers across Bahrain.

Raw and Alluring 
These trendy Calvin Klein Even watches are 
ideal for both him and her. They come with a 
silver, black, cool grey or green dial that is 
enhanced with a polished stainless steel or 
polished pink gold PVD case.
Available at leading outlets.

Bold Femininity 
Carolina Herrera’s new fragrance, GOOD GIRL, is a feminine scent 

capturing the sensual duality of the modern woman. The luminous 
bottle, a midnight blue ultra-high stiletto and gold-heel, includes a 

complex internal pressure system.
Available at leading perfume outlets.

Refresh Your Look 
Eucerin Hyaluron-Filler CC Cream offers effective 
anti-aging day care. The formula with hyaluronic 

acid plumps up even the deepest wrinkles from 
inside out and the light-reflecting colour pigments 

unify the complexion.
Available at leading pharmacies. 
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PLAY is inviting children and families to explore 
the elves’ workshop, Mrs Claus’ kitchen and 
Santa’s house. Following the huge success of 
the recent Haunted House Project, the PLAY 
team is now converting their event space into 
The North Pole – a first in Bahrain. As children 
travel around the elves’ workshop, they can 
design their own toys, decorate wrapping 

paper, write a letter to Santa, make a treat with 
Mrs Claus, make their own ornament, and help 
Santa’s elves to prepare for Christmas. Santa 
will also be visiting and available for 
photographs on December 9, 16 and 23. The 
North Pole will be open every Thursday, Friday, 
and Saturday from 4pm to 9pm. Admission rates 
start at BD5 per child, ages three to 12 years.

  Call 17 564-900 or email info@playbahrain.
com

Bargain hunters will be out in force for 
quality second-hand clothes, shoes and bags 
for the whole family – raising funds for local 
women’s and children’s charities. Brands 
include Christian Dior, Max Mara and more. 
All proceeds go to supporting the abused 
women of Bahrain. The event runs from 9am 
to 1pm daily. 

  Call 66 900-482.

Bring some Christmas magic to your home with a classic holiday 
tradition, the homemade gingerbread house. You have the option to 
buy the ‘build your own’ kit or sign up your child for a class with the 
hotel’s German Santa, Sven. It costs BD10++ per take-away kit and 
BD14++ per child for the class, inclusive of the house. Classes run 
every Saturday from 4pm to 8pm.  

  Call 17 171-441.

  When? Ongoing-December 3
  Event? Boutique Sale
  Venue? Bahrain Young Ladies Association

  When? December 2
  Event? Designer Sale
  Venue? Bahrain Rugby Football Club

  When? Ongoing-December 24
  Event? Children’s Activity
  Venue? PLAY, Seef Mall

  When? Ongoing-December 24
  Event? Baking Class
  Venue? Furn Bakery, The Westin Hotel

Bring along your little ones every Saturday from 9am to 10am, 
where they get a complimentary session of a hands-on baking 
experience, and uncover their hidden talents. Children will have 
fun breaking eggs, making dough and rolling and shaping it 
before finally eating what they baked. It is suitable for kids aged 
three to 12 years.

  Call 17 171-441.

AL NADHA BOUTIQUE SALE

  When? Ongoing-December 24
  Event? Baking Class
  Venue? Furn Bakery, The Westin Hotel

JUNIOR BAKERS

WELCOME TO THE NORTH POLE

MAKE YOUR OWN GINGERBREAD HOUSE

happenings

There will also be a charity designer 
sale in aid of Tony the Dogfather, taking 
place from 11am to 2pm at the Bahrain 
Rugby Football Club on December 2. 
There will be designer clothes, 
Christmas items, baked goods and 
more.

  Call 17 695-809.
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interview

Esmahan Bokhowa

Soft-spoken and genteel, yet a 
thorough professional, Esmahan 
Bokhowa is determined to do all it 
takes to realise her goals. Belonging 

to the Bokhowa family, who are pioneers in the 
field of construction and contracting in 
Bahrain, Esmahan got bitten by the 
entrepreneurial bug early on. Armed with a 
Master’s degree in business administration 
from an eminent university in Australia, she 
started at the grassroots.

“I started my career working as an accounts 
executive in Bokhowa Group WLL in 1994,” she 
says. Not being given the silver-spoon 
treatment seems to have made her the 
seasoned tycoon that she is today. “I acquired 
a lot of skills and valuable experience along the 
way and I now hold dual positions in my 
business; I am the finance director at Bokhowa 
Group WLL and general manager of Saar Mall,” 
she says.

Like most successful multitaskers around the 
world, Esmahan is a morning person and starts 

LEADING WITH GRACE

her day very early. She reveals her secret, “I 
believe that in the morning, one’s energy levels 
are at their peak. So I prefer all my meetings 
and tasks to be completed within the first half 
of the day.”

But as in any other trade, there were several 
challenges on the way to success. “We needed 
to identify the best business location for 
opening the mall; that was the biggest 
challenge,” she adds. “A market survey 
concluded that Saar was the area in need of a 
service-oriented mall to provide all solutions to 
our customers under one roof.”

Esmahan also recognised the need for a 
diverse range of products and services, which 
is vital to grow the business. “Geant Easy is our 
anchor shop, and we also have other big clients 
to add value to Saar Mall,” she explains. 
“Likewise, we also had to be selective about 
the brands we house to ensure the balance 
between growth and quality.” 

Having come so far, Esmahan is proud of her 
professional achievements. Not only has she 

BEHNAZ SANJANA 

Bahrain is quickly seeing the rise of able women entrepreneurs who juggle many tasks and make it look effortless. 
Esmahan Bokhowa is one of the leaders of this dynamic group.

worked as a financial director for 21 years, but 
has also gained all round experience. “When 
staff go on leave, I take over their job in 
addition to my regular responsibilities,” she 
says. “So in effect, I have worked in various 
departments like real estate, procurement and 
engineering. This has contributed to my ability 
to multitask and successfully manage the mall 
while still directing the finance department of 
our construction company.” 

She believes that women in Bahrain are 
blessed to have opportunities on a par with  
their male counterparts in the private and 
public sectors. If she had anything to say to 
budding women professionals and 
entrepreneurs, it would be to possess 
perseverance in the face of setbacks. “Self-
discipline, an undying passion for what you do 
and self confidence to sell your idea through 
relentless marketing will take you to where 
you want to be,” she adds. “Lastly, have that 
competitive streak in you to beat your 
opponents and win the game!”
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Consumer Reports provide our readers with an 

opportunity to examine the best ways to spend disposable 

income on life’s luxuries, with in-depth looks at the 

products and services available in the market place. From a 

review of the latest sports utility vehicles, to electronic 

gadgets, home entertainment systems and much, much 

more, Bahrain This Month informs its readers about the 

best choices available and from where.

Regular pages and columns include a WIN WIN 

competition page, Tarotscope and Last Word.

BE SEEN! The Bystander section, spread throughout the 

magazine, is the place to be seen with local and 

(sometimes) international celebrities featured extensively. 

A pictorial memoir of events occurring in the previous 

month, Bystander includes the best of thousands of 

photographs taken at dozens of events each month.
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Sparkle and Shine
Swarovski features heavily in 

the Palace family which 
includes ball shapes inspired 
by stars and planets, where 
gold, rose gold and rhodium 

encounter the magic of 
crystals. Primary materials 

perfectly combine in beautiful 
all-around necklaces, 

magically sparkling earrings 
and bracelets, made to last far 

beyond seasonal trends.

Luxury of Romance
The Luxe line is a romantic 

celebration of lolaandgrace’s 
unique variety of Swarovski 

crystal colours and cuts. The 
most sparkling gems are found 
in oval, emerald and drop cuts, 
assembled in essential shapes 

and embraced by delicate 
crystal pavé contours.

Glowing Colour
A love declaration to crystal, 
the Glam line is proposed in 
new shades: iridescent blue, 

luminous and scarabeus 
green, mixed with greige and 
transparent crystals with an 

Aurora Borealis effect. A 
refined colour palette makes 

the Glam family the most 
amazing expression of 

lolaandgrace’s unique ability 
to emphasise Swarovski 

crystals in fashionable yet 
affordable jewellery.

Crystal Clear
SHARIF GROUP: LOLAANDGRACE

Swarovski crystals, in myriad shapes 
and shades, sparkle in this brand’s latest 
eye-catching collection.

jewellery&watches

Futuristic Mood
The Galactic line perfectly 

expresses the extra-terrestrial 
mood proposing crystals in 

delicate shades and 
asymmetric cuts, inspired by 

planetary rocks, assembled on 
delicate chains. A celebration 
of crystal’s magic, for women 

who live the moment and 
embrace the future.
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Situated in a picturesque location with 
breathtaking views of the Arabian 
Sea, La Mer is sophisticated yet light 
and airy, with subtly nautical elements 

that reflect its menu. 
Located at the sprawling, uber-luxurious 

complex of the Sofitel Bahrain Zallaq 
Thalassa Sea & Spa, the seafood on offer is 
second to none.

Elegant chandelier lamps, glass sculptures 
resembling seaweed, and gorgeous glass 
crockery is all a sight to behold at the venue. 
Ambient lighting and floor-to-ceiling windows 
lend the atmosphere a romantic aura, while 
groovy swing tunes turn up the classy factor.

The menu is straightforward, devoid of fancy 
sounding names, just what each dish entails 
jotted in French and English. 

Our attendant for the evening, a bubbly girl by 
the name of Lanie, helped my dining partner 
and I pick out the appetisers and beverages for 
the evening. 

A fresh fish and seafood display called the 
‘Fish Market’ is where guests can go and have 
their pick cooked according to their 

preference. Emphasis is paid to local species 
along with a few international ones.

Chefs busy at work in the immaculate kitchen 
can be seen through the large open window.

Whilst waiting for the food, chef Angad Sawant 
graced us with his presence and elaborated on 
the quality of fish and the concept of the cuisine.

He then explained the process of food 
selection, and how each dish is prepared to 
perfection to eliminate any odour, an inevitable 
aspect of the cuisine. 

True to the theme, even the bread is baked 
with seaweed bits, fluffy and filling.

Hearing the sizzling and simmering of my 
soon-to-arrive feast whenever the kitchen door 
would open, was revving up my appetite. And, 
what arrived on the table didn’t disappoint. 

La Mer signature starter of seared scallops, 
coconut and vanilla sauce, pea pod and 
prawns with anise was baked to perfection, 
each flavour distinct and robust.

 A salad with a melee of heirloom tomatoes, 
basil, mozzarella sorbet and lemon thyme tea 
was generous enough to share, with the leaves 
adding a peppery zest to the other ingredients. 

My favourite from the lot was the rock fish 
soup with new potatoes, garlic bread and 
tarragon foam, which we polished off in a 
couple of minutes.

Although specialising in fish, word of mouth 
has it that the meat and poultry grills on offer 
are equally delicious. This prompted me to 
order a steak.

A chunky piece of Australian Wagyu beef 
tenderloin with a marble score of four out of 
five, grain fed for 400 days was next. It came 
with a side of vegetables prettily stacked in 
rings of three and served in mushroom sauce.

Lightly flavoured and unbelievably tender, it 
was a sensory explosion with every bite, a 
definite palate-pleaser for meat lovers.

From the ‘Fish Market’ we had hammour and 
prawns, seasoned with garlic, a hint of butter 
and salt. The full-bodied texture was a delight 
for the taste buds, all devoured in a jiffy.

With its scenic views and exceptional menu, 
La Mer guarantees to satisfy even the most 
discerning tastes.

 
 Call 17 636-363.

DINING

ALSO THIS MONTH:

158 A 
SOPHISTICATED 

SENSATION
160 TABLE 
HOPPING

A FANTASTIC CATCH
PUJA TIWARI

Rising above the range of the seafood eateries on the island, this five-
star hotel’s restaurant offers a variety that sets it apart from the rest.

Chef Angad Sawant 
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afterdark happenings

It is not very often that a debut from an artist gets into Beatport 
charts. Achieving that rare feat is Synister, the new minimal/
techno project of acclaimed Indian psytrance producer/dj 
Braindrop, who is also the owner at Occultech Recordings. 
He’s performed at Foreverland (California, USA), Audio SF (San 
Francisco), Plutonium Klub (Munich), Tundra Festival (Lithuania) 
and Earth Fest (Taiwan) so Bahrain is in for a treat with this island 
appearance which promises a blend of classic minimal techno, 
deep soundscapes and dub-influenced emotive moments, marked 
with pristine production. 

  Call 17 008-486.

  When? December 1
  Event? Summer Down With Synister
  Venue? Russo’s Restaurant and Lounge

SOMETHING SINISTER

The UK’s no 1 club brand Ministry Of Sound is coming to 
Bahrain as part of its end of year world tour. Experience 
a panoramic party like no other with the unique sounds 
of Martin 2 Smoove, whose DJ career has seen him play 
with legends such as Eve, Trevor Nelson, Jazzy Jeff, 
Shortee Blitz and Mark Ronson. Martin was recently 
labelled ‘London’s hottest DJ’ by superstar Rihanna. In 
2015 alone he played over 275 gigs across 18 countries. 
His versatile and creative open-format, party-pleasing 
style enables him to mix sounds from rock to hip-hop 
to house and drum and bass. Dinner at the venue is as 
usual, then follow your food with a fab party.

 
  Call 17 007-770.

The newest arrival on the island’s nightlife 
scene is an authentic jazz lounge and 
bistro which has its official opening over 
two nights.
A stylish dining and musical venue, Coda 
Jazz Lounge is located on the ground floor 
of Atiram Premier Hotel and promises 
pure, live jazz in lush unique surroundings 
designed by spoon (www.spoon.ie) with 
a resident band direct from Philadelphia, 
Dihann Moore & the Shegroove Band, and 
the sounds of resident DJ Enzo who aims 
to make this an opening party to remember.

 
  Call Damian 66 678-666.

  When? December 1
  Event? Ministry Of Sound
  Venue? Meisei

  When? December 1 & 2
  Event? Coda Jazz Lounge Grand Opening
  Venue? Atiram Premier Hotel

Having hosted countless high profile parties with 
the worlds finest DJs and artists, The Mayfair 
Sessions has carved a reputation as being one 
of the hottest promotions company’s in the UK, 
renowned for its unparalleled party vibes 
synonymous with this premier club brand. It 
comes to Bahrain for one night only for an 
outstanding party with pop grime vocalist Tinchy 
Stryder as well as international DJs Scott 
Strutton and Lucas Alexander. Advance tickets 
are BD10 for guys, ladies go free.
 

  Call 36 897-378.

  When? December 1
  Event? Mayfair Sessions with Tinchy Stryder
  Venue? Ibrida

STRIDING OUT

SMOOTH OPERATOR

ALL THAT JAZZ

MORE TO READ…

MORE PICTURES…
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bystander

Turkish Independence Day HE Hatun Demirer, Turkish Ambassador, hosted a reception commemorating the 93rd 
anniversary of the proclamation of the Republic of Turkey at the Diplomat Radisson Blu Hotel Residence & Spa.

The cake-cutting ceremony

Lam, Yukiko & Yuki

HE Alok Kumar Sinha Mamta & Jalil Al Ansari Luise, Jean Philippe & Bissonnette

Carla, Nicacio & Nicole Nilanthini & Ratna Konstantinos & Panos 

HE Bernard Regnauld-Fabre, Dheya Al Al Ashoor & Faisal 
Jawad

Ahmed Jawahari & HE Abdul Redha Abdullah Al 
Khouri

Shaikha Hend & Karina Doris, Leylane & DoganWaleed Al Raees & Mohammed Yateem HE Kiyoshi Asako & Laura

Shirley Jihan, Fatema, Rehab & Fouzia

Sophie, HE Simon Martin & Amin El Sharkawi

Mehdi

HE Jassim bin Mohammed Al Thani, HE Ahmed Naif Rasheed Al Dalimi, 
HE Taha Mohammed Abdul Qader

HE Domenico Bellato, HE Kiyoshi Asako & Ruslan
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bystander

Hungarian National Day
HE Ferenc Csillag, Ambassador of Hungary, hosted a cocktail reception on the occasion of the 
National Day of Hungary at the Capital Club. Members of the diplomatic corps, dignitaries, leading 
business personalities and the Hungarian community attended the event.

The cake-cutting ceremony HE Ferenc Csillag & Usman Ahmed

Balazs, Tawfiq Salehi, HE Ferenc Csillag & Khamis Al Mukla Hana & Lydia Haider, Tariq & Mohammed

Shaikh Abdulla bin Ahmed Al Khalifa & HE 
Ferenc Csillag

Network Reception
Al Haddad Motors launched the new Mercedes-Benz GLC Coupé at the German 
Business Network Reception at The Ritz-Carlton, Bahrain.

Chris, Oliver, Deema Al Haddad, HE Alfred Simms-Protz & Imran

Jenny, Abdulla Al Haddad & Deema Al Haddad, Imran & Jenny Santosh & Michael

Joel & Tamim

Jan & Aisha

Faten & Hanan

Bhagvan & Mehdi

Tawfiq & Huda
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bystander

Annual Poppy Ball  T
he Bahrain British Business Forum (BBBF) held its annual Poppy Ball at the 

Diplomat Radisson Blu Hotel Residence & Spa.

The cake-cutting ceremony

John & Dena

Liz, Katy & Mel

Francesca & JP

Tom, Steve & David

Paul, Erica, Quan, Helen & Stephen

Rick & Heather

Susan & Lt Col Eamon

Debbie & Jackie

Cassie, Matthew & Ana

Will, Jo, Tom & Rolo

Lucy, Louise, Fraser & Fiona

Jo, Will, Rob, HE Simon Martin & Sophie

Garfield, Jill, Ron & Julia

Khalid Al Zayani & Sana Al Zayani

Sihan & Mohammed Salahuddin

Dennis, Khalid Zayani, Johanna & Barry

Jeannie, Rawin, Mariam Kanoo & HE Alfred Simms-Protz

Khalid Al Zayani, Derek, David, John & HE Simon Martin
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bystander

American Week   Lulu Group International inaugurated its American Week 
campaign at Lulu Hypermarket in Juffair Mall.

Election Extravaganza HE William Roebuck, US Ambassador, hosted the 
2016 US Presidential Election Extravaganza at the Diplomat Radisson Blu Hotel Residence & Spa.

The ribbon-cutting ceremony

Akram Miknas, HE William Roebuck, Shaikh Ahmed bin Mohammed, Shaikh Mohammed & Nasser Al Qaseer Hend, Nada, Waleed Kanoo & Mohammed

Darwish Al Mannai & Ahmed Jawahari
Akram Miknas & Abdul Hussain 

Dawani

Mohammed Dadabai, Ahmed Jawahari, HE William Roebuck, Jalil, Mohamed Kooheji &  
HE Ahmad Naif Rasheed Al Dalimi

HE Ahmed Rasheed Khattab, Fouzia, HE Mohammed Ben Youssef &  
HE Hatun Demirer

Christina & Filippo Shaheed, Dr Mazen Mohammed Ali & Dr Mohammed Baqer

Akshay, Mohammed, Lia, Juzer, Liza & JonJuzer, Sam & Moe

Michel, Nambi, Min & Kuriakose
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bystander

200th Anniversary UK-Bahrain RelationsOn the occasion of the visit of HRH Prince 

Charles, Prince of Wales and Camilla, 
Duchess of Cornwall, the British Embassy 

held an exclusive garden reception to 
celebrate the 200th anniversary of 
UK-Bahrain relations at its premises.

Prince Charles & Camilla

Charles & Foreign Minister, HE Shaikh Khalid, 
greeting guests

Charles, Debbie & VADM Donegan

Camilla with Debby & Mohammed Al Asfoor 

Camilla with Judith & Faisal Jawad

Camilla with Neil McElhinney

Camilla with Nasser Al Areyedh
Camilla with Kiran Kotecha

Camilla with with Rev Butt
Camilla with Mr & Mrs Ed Goodwin Camilla with Mr & Mrs Alistair Woods

Camilla with HE Nor Huda
Camilla with HE Dr A S U Mendis

Camilla with Mehdi Hassan

Camilla with Emad Almoayed
Camilla with Hamid Al Zayani

Camilla with Ron Peters 

Camilla with Nawaf Al Zayani
Camilla with Garfield Jones

Charles with Jamil Wafa

Charles with Khalifa & Omar Al Shaheen

Camilla with Mr & Mrs Qays Zubi Camilla with HE Bernard Regnuald-Fabre

Images provided by                                        
www.khalifashaheen.com
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Data for Print run analysis  Nationality Profile

BPA Worldwide Data:
A trusted member of BPA Worldwide, Bahrain This Month  
offers advertisers an independent reference point to review  
our circulation statistics. 

Qualified (monthly average)
January- June 2015
9,994
July- December 2015
9,588
January- June 2016
9,893

Bahrain This Month continues to top the rankings for 
readership surveys conducted by external organisations 
(such as PARC) and in studies carried out by our clients. 
We make sure Bahrain This Month reaches our target 
audience, every month. Our current monthly print run is 
13,750 copies, with a readership in excess of 60,000.

The Gulf Daily News newspaper
Each subscriber to the leading English-language daily 
newspaper in Bahrain, the GDN, receives a monthly 
complimentary copy of Bahrain This Month.

Individually named and requested copies
A feature of our internationally audited distribution 
database is the number of copies that are named before 
being dispatched, ensuring only those who have requested 
the magazine receive a personal copy. To qualify, we 
require recipients to verify their personal details.

Major hotels
Our distribution into the major five- and four-star hotels is 
geared towards areas of high traffic, including business 
centres, meeting areas and management offices. 

High-traffic locations
We have carefully researched key distribution points 
around Bahrain where those with high disposable incomes 
congregate either to work or spend their leisure time. 
These high-traffic locations include waiting areas inside 
offices, upmarket cafés and restaurants, hospitals, 
dentists, beauty salons, fitness centres and spas.

Retail outlets
More than 160 retail outlets, including major bookshops 
and supermarkets, receive Bahrain This Month for sale.

VIPs
A copy of Bahrain This Month is delivered to each 
embassy and selected government ministries.

Promotional copies 
Each month complimentary issues of Bahrain This Month 
are dispatched to clients, advertising agencies and for use 
by our own sales team.

Data for Age Profile Monthly Salary Profile

PUBLISHER’S DATA:

MORE REACH…
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