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Bahrain's leading women'’s month



IS FOR THE WOMEN IN BAHRAIN WHO ENJOY A

COSMOPOLITAN AND LUXURIOUS LIFESTYLE, BUT WHO ARE ALSO PROACTIVE,
CULTURED AND CARE ABOUT THE COMMUNITY IN WHICH THEY LIVE.

Woman This Month (WTM) was the first women'’s magazine to
be launched in the Kingdom of Bahrain. Qur research continually
demonstrates a very loyal readership from local and expatriate
women. Some of them even have even grown with our
publication as our editorial line fits their interests according to
the changes in their lives.

Woman This Month is committed to informing, educating,
entertaining and empowering women. Your brand can reach out
to this audience and be an integral part of WTM's readers’ lives.
Our target audience is women and we are the most-read
women’s magazine in the Kingdom (IPSQS) and the only audited
publication for this segment (BPA January - June 2012 — 7,039
readers).

Our research has identified two distinct readership groups; a
younger audience (early twenties to early thirties) whose
primary interest is in fashion and beauty, and a more mature
segment (late twenties to early forties) with a more broad-
based demand for information on issues important to women
and the family.

Our readers are typically middle-to-high-income earners in
their own right, or from households with high disposable
incomes. Women have the primary say when it comes to
purchasing goods and services for the home. They are also the
ones that take the final decision on more than 60 per cent of
new car purchases.

Woman This Month ranks within the top three most-read
magazines within the Kingdom, based upon the latest analysis
from IPSOS. This survey also reveals Woman This Month to be
the most widely read magazine by women in Bahrain. Our
current print run is 7,800 copies, with a monthly readership in
excess of 40,000.
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These sections are packed with
information about all the latest
fashions and trends, from store
openings to new brands,
designers and models. We trend
forecast, as well as trend set and
analyse everything that comes
down the runway. The images are
colourful, the text is rich with
opinion and wit, and the fashion
selections are unparalleled.
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We are dedicated to
profiling the region’s most
influential, hard-working
and high-achieving
women, providing others
with inspiration. We offer
an insightful look at the
lives of those women who
have sought to go beyond
words and put their ideas
into action.
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PEOPLE | interview

Game On

Inspired by the recent event GCC Game. Jam in Bahrain, Woman This Month decided to explore
the gaming world interviewing four young women who are passionate about the subject.

Basx:ally, GameJam s
competition that teams up two
to four developers and designers who
must use their computers, software,
creativity and skils to develop a game
concept. However it is not that simple
(as it could be simple). The teams
are given a theme and they have 48
to 72 non-stop hours to create their
game. It must include astory line,
‘graphics and the gameplay.

Bahrain Polytechnic, in partnership
with Red Stalion Interactive, Get
Games Middle East, InfiniteWare and
Bahrain Game Developers hosted
the recent GCC Game Jam. To find
out more about the gaming setup.
in Bahrain we spoke to Bashayer
Al-Mahdi, Nasra Buashwan, Saba
Saleem and Kristel Yap who ll
participated in the event.

‘Woman This Month: Do you study
or work?
Bashayer Al-Mahdi (BA):1 have recently
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We bring the latest products in the
market and we test some of them
and provide our readers with useful
advice about how best to use them
and where to find them. The
section covers fragrances, make-
up, skin- and hair-care products.
We also feature beauty reviews
from spas and salons and a page
called Beauty Advice, where
readers can send their questions
to our beauty expert.

WTM: How does it feel to be a woman in the
gaming environment?

NB: el very comfortable in this area. We all
work together and what mattersis your Sill
not your gender.

K¥: 1 feel very proud! 1 can show that women
cando anything!

BA: Happy! | am simply happy to be working
with three other guys and show them that [ can
workas hard as them.

5: Representing al women in gaming is ahuge
responsibilty,but that is not my main role.
am happy with just representing myself 1 don't
think | ama representation of any general
group whetherit s gender, nationality or other.
Lam me.Just me.

Thispage and apposie game development by Kristel and Sab.

game we created has.
great potential and we are planning to continue
working on t. This would not have happened
without this Jam.

KY: The event supports the huge potential and
talented people of the region. Winning third
place in this year's Game Jam, without having,
proper training or taking courses in game
‘making, shows that | can do anything Last
year when my friends and joined the Bahrain
‘Game Jam, we were clueless, but from there we
Jearneda lot and made sure to be prepared for
this year's event.

WIM: What are your future expectations?
BA: L want to see more Bahraini programmers,
d ttendi

finished my MA in llustration & aniniation at

WIM:Is it a hobby or do you want to follow it
Coventry University, UK. | b hunt

as a career?

‘M: What's the training process, courses or.

shrain?
BA: There are opportunities but not a ot of
them in my opinion. d e

game development events and realising
how helpful s can be in

fprofessional

game making d in B
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Every month we explore
a relevant theme, from
wedding specials to our
health guide.
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Woman This Month ranks within the top three most read
magazines within the Kingdom, based upon the latest
analysis from IPSOS. This survey also reveals Woman This
Month to be the most widely read magazine by women in
Bahrain. Our current print run is 7,800 copies, with a
monthly readership in excess of 40,000.

Each subscriber to the leading English-language daily
newspaper in Bahrain receives a complimentary copy of
Woman This Month each month;

A feature of our distribution database is the number of
copies that are named before being dispatched, ensuring
only those who have requested the magazine receive a
personal copy. To qualify, we require recipients to provide
their income details;

We have carefully researched key distribution points
around Bahrain where those with high disposable incomes
congregate either to work or spend their leisure time.
These high-traffic locations include waiting areas inside
offices in main business areas, upmarket cafés and
restaurants, hospitals, dentists, beauty salons and fitness
centres and spas;

More than 160 retail outlets, including major bookshops
and supermarkets, receive Woman This Month for sale;

A copy of Woman This Month is delivered to each embassy
and selected government ministries;

Each month complimentary issues of Woman This Month
are dispatched to clients, advertising agencies and for use
by our own sales team.

Woman This Month has now introduced an integrated
social media support facility for those advertisers
participating commercially.

Parallel to the print advertisements, beauty reviews and
advertorials, we would like to offer you the following online
activities on social media:

¢ Brand Awareness Exercises: Promotional posts —
brand-related updates such as product reviews, brand
stories in the form of video content or infographics will be
posted in our streamline.

¢ Custom Campaigns: We can create special social
media packages exclusively for WTM’s online audience
e.g. offering discounts to users of WTM based on their
engagement with the brand. The offers should be unique to
RHM titles and the audience generated by such
campaigns.

e Contests: Contests that talk about the brand, trigger
an action like voting for your favorite product, service or
exclusive merchandise. Give away vouchers or prizes can
be distributed to select users for their content sharing/
engagement activities.

A trusted member of BPA Worldwide, Woman This Month
offers advertisers an independent, audited reference point
to review our circulation statistics.

January - December 2014

*First published in 2003

& BPA

WORLDWIDE*
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Red House Marketing (RHM) was founded in 1991 and is
based in Bahrain. As well as Woman This Month, RHM also
publishes Bahrain This Month (monthly magazine), the
annual Bahrain Hotel & Restaurant Guide, The Bahrain
Automotive & Motoring Guide, The Bahrain Health,
Medical & Wellbeing Guide, The Bahrain Education &
Personal Development Guide, The Bahrain Desert Times
(fortnightly Newspaper) and MIWR (quarterly).

Published by:

~ Red House
ﬁ""!’”’::_..:t_i MARKETING

Audited by:

& BPA

WORLDWIDE *

To book your advertisement, contact a sales
representative on Tel: (+973) 17 813-777
Fax: (+973) 17 813-700
or e-mail: sales@redhousemarketing.com
Mailing address: P.0. Box 20461, Manama, Bahrain

Full Colour Rate in Bahrain Dinars

Advertisement Print Area Trim Size Cost (BD)
Cover - Gate Fold 262 x 402mm 278 x 427mm 3,080
Back Cover 262 x 191mm 278 x 216mm 1,595
Inside Cover, Front or Back 262 x 191Tmm 278 x 216mm 963
IFC/Page 1 DPS* 262 x 416mm 278 x 432mm 1,540
Opposite Inside Front Cover 262 x 191Tmm 278 x 216mm 935
Opposite Contents 262 x 191Tmm 278 x 216mm 880
Opposite Editor's Note 262 x 191mm 278 x 216mm 880
Double Page Spread, p.2-3* 262 x 416mm 278 x 432mm 1,485
Left Hand Page, pages 4-11 262 x 191mm 278 x 216mm 880
Other Double Page Spread* 262 x 416mm 278 x 432mm 1,430
Full Page, other pages 262 x 19Tmm 278 x 216mm 825
Half Page - Horizontal 125 x 19Tmm - 440
Half Page - Vertical 253 x 94mm - 440
Quarter Page 125 x 94mm - 330

* Ensure that 6mm on either side of the spine does not contain any text as it will be lost in binding

Bleed: add 5mm on all sides.
Special position request: add 10% to the cost of the full page.
Additional colour: quoted on request.

Advertising Agency Commission: 15% on rate card price;

Series Discount, 3 — 6 consecutive inserts: 5% on rate card price, available on bookings
placed within a single calendar year;

Series Discount, 7 — 12 consecutive inserts: 10% on rate card price, available on bookings
placed within a single calendar year.

Prepayment Discount: 5% on net rate card price.

Booking: 10th of month prior to issue month

Editorial Copy: 8th of month prior to issue month
Artwork: 12th of month prior to issue month
Publication Date: 18th of month preceding issue month

Submission of artworks: All artworks must be in digital format, either on a CD ROM, via
e-mail or by FTP. Additionally a proof copy of the artwork should be sent either in pdf
format or a hard copy, in full colour, is to be delivered to the Red House Marketing office in
Bahrain.

Cancellations: Any cancellations must be received in writing no later than 30 days prior to
the publication date, in order to be effective.

Credit Terms: 30 days from date of invoice.

Acceptable software formats: InDesign CS, Freehand, lllustrator, Photoshop, TIFF and
EPS, with all fonts supplied or converted to outlines.

Screen: 150 lines per inch;

Images: All images must be supplied in high resolution

300 dpi, CMYK, accompanied by a hard copy in colour.

Where Red House marketing is required to produce an artwork on behalf of an advertiser,
the following charges will apply:

Full Page BD 150
Half Page BD 110
Quarter Page BD 80



